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Profile

Business analytics is a key support tool for corporate decision 
makers, which has a central role in business planning and 
controlling. Its core function is to extract information of  
relevance to a company’s management from both internal and 
external data sources. In this master’s programme, you learn 
the necessary strategic, organisational and technological skills 
for business analytics with a scientifically sound approach.

The programme’s aim is to enable you to look at business 
matters from an entrepreneurial perspective and  
– �develop data-related questions,
– �identify and analyse suitable data and
– �communicate relevant conclusions straight to the respective 

stakeholders.

The cross-industry and interdisciplinary approach empowers 
you to work on demanding specialist and executive tasks in 
both national and international markets. 



The master’s programme Business Analytics is unique  
combining management content with universal cross-sector 
application of quantitative procedures and technological 
issues.

You learn concepts and theories in controlling and big data, 
compliance management and legal framework (liability and 
data protection legislation), IT support and applications, 
applied economic analysis, financial modelling and applied 
empirical research methods. In addition, you can choose 
industry-specific contents such as industry 4.0, marketing 
analytics, supply chain analytics as well as auditing and risk 
management. 
 

Please note: The language of instruction is mainly German. 

Career Options

As a graduate from the MSc Business Analytics, you can work 
in various areas of different industries.
You are qualified for professional fields such as in-house  
consulting, business and data analysis, corporate consulting, 
market research, controlling, reporting, corporate develop-
ment and planning. 

The main aim of the programme is to enable you to take on 
executive responsibilities in the business environment.

You are not only qualified for a career as a specialist, but you 
can also work as a generalist in management. Alternatively, 
you could start your own business based on the knowledge 
and expertise acquired during the master’s programme.

Admission Requirements

Please check if you meet all requirements for admission to the 
study programme. Further information:
wiwi.hs-duesseldorf.de/mba-en 

https://wiwi.hs-duesseldorf.de/en/student-affairs/study-programmes/master-business-analytics


Syllabus
Semesters 1–2 
– �Controlling and big data
– �IT support and applications in business analytics 
– �Advanced managerial economics
– �Financial modelling
– �Concepts and compliance management systems, current 

legal issues, in particular liability and data protection 
– �Value-oriented corporate governance, corporate social 

responsibility and sustainability reporting
– �Geographical economics, competition policy

Semester(s) 3 or 3–4
– �Specialisation module 1
– �Project module
– �Specialisation module 2
– �Master’s thesis and colloquium

Specialisation modules
– �Industry 4.0
– Marketing analytics
– �Supply chain analytics
– �Auditing and risk management

Please note: In case of a three-semester programme,  
semester 4 is not applicable. 

Please check the module manual for detailed information on the contents of   
the study programme at wiwi.hs-duesseldorf.de/mba-en.

https://wiwi.hs-duesseldorf.de/en/student-affairs/study-programmes/master-business-analytics
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Further Information

Events for prospective students (in German only)
hs-duesseldorf.de/zsb_veranstaltungen

How to apply
hs-duesseldorf.de/prospectivestudents/degreeseekings/
application

Information for international applicants
hs-duesseldorf.de/degreeseeking

About the programme and admission requirements 
wiwi.hs-duesseldorf.de/mba-en

Get in Touch

Dean’s Office at the Faculty of Business Studies
dekanat.wirtschaftswissenschaften@hs-duesseldorf.de

Student Advisory and Counselling Service (ZSB)
studienberatung@hs-duesseldorf.de
hs-duesseldorf.de/zsb-en

Admissions Office
zulassung@hs-duesseldorf.de
hs-duesseldorf.de/zulassungsstelle (in German only)

International Office (IO)
international-office@hs-duesseldorf.de
hs-duesseldorf.de/io-en

Family Support Centre
familienbuero@hs-duesseldorf.de
hs-duesseldorf.de/fam-en

Disability Services (ABS)
barrierefrei@hs-duesseldorf.de
hs-duesseldorf.de/abs-en

Psychological Counselling Service (PSB)
info.psb@hs-duesseldorf.de
hs-duesseldorf.de/psb-en
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